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Effective 
Branding



I’ll spend more,…
or wait longer,…
or even endure hardships,…

to buy YOUR product over someone else’s.



Increase Your Top Line



Decrease Your Bottom Line



EBIT A



Hello!



Anissa Westfall





The Consistent Delivery 
of a Meaningful Promise.





Consistent Delivery







“People don’t buy what you do. 
They buy why you do it.” 

– Simon Sinek





Standard Operating 
Procedures



What your employees do…
(or don’t do) 
consistently, 

is your brand.

Your People



Online Reviews 
Tell One Side of 

the Story

Defend Your 
Truth!

The REVIEW-ER 
isn’t always right!



Poor brands pay 10% 
more in employee salary. 





Your Brand Is An Inside Job, First



Meaningful Promise



Your 
Customer





The average age 
of homebuyers 
in 2024 was 56, 
a record high.





Your Promise

Appeal to 
Emotions.





Roofing



Effective 
Roofing 
Brands



Social Media can have a Big Impact 
on Emotional Connection





Your Brand Grows with Connection



Price Permission



Brand 
Endurance



Defense Offense

The Consistent Delivery 
of a Meaningful Promise.
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